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\The Big Question

Is short-form content
strategy the same across
iIndustries?

Spoiler: No.
Each category needs a
unique balance of volume,
guality, and format.
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\FI\IICG / Consumer Goods

\X/hat works:

* More volume, trend-reactive,
* Visual consistency
» Jop-of-mind = Top-of-cart

Best Formats:

* Product hacks
 Reels with seasonal relevance
» Quick usage tips

Ideal Frequency:
» 4—06 posts/week

Fast cycle > Frequent visibility > Faster conversion
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\Consumer Electronics

\X/hat works:

» Balance depth with repetition
* \/olume + Clarity = Winning combo

Best Formats:

» Explainer Reels

 How-to carousels
 UGC demvos
* Feature breakdowns

Ideal Frequency:
» 5—5 posts/week
Ecducate. Repeat. Sell.
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\BZB / Professional Services

\X/hat works:

» Fewer, sharper posts
» Build authority—not noise

Best Formats:

* POV from leadership

» [ndustry takes

» Case study carousels

* Thought-leadership snippets

Ideal Frequency:
» 2-3 high-value posts/week

One good post can drive weeks of inbound.
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\Automoti\le

\X/hat works:

* Blend aspirational storytelling
+ product specs

» Sell the dream, then the details

Best Formats:

| iIfestyle Reels

* Feature spotlights
» festimonial clips

* BTS stories

Ideal Frequency:
» 5—O posts/week

Emotion + Function = Conversion journey
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\TL;DR — The Strategy Grid

Industry \V/olume Nleeded Quality Needed
FMCG a4 v

Consumer Electronics @® Y

B2B 4 4442
Automotive v Y

Industry Notes

FIMICG \/Be present and frequent
Consumer Electronics | Educate + repeat with variety
328 nsight > frequency

Automotive Blend emotion with product logic
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\\)(Iant Nore?

Want a content strategy
built for your company?

I BWA\\Indonesia can help
vou craft the right cadence,
tone, and formats.

Let's make your short-form
content actually drive business.
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\Final Thought

@ Follow TBWA Indonesia
o www.tcptbwa.id

Get our Monthly Ecdges:
Emerging Trends

&

growth@tcptbuwa.com
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